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How to be human at work

The HBR Emotional Intelligence Series features smart, essen-
tial reading on the human side of professional life from the
pages of Harvard Business Review.
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Happiness Resilience

Influence and Persuasion Self-Awareness

Other books on emotional intelligence from Harvard Business
Review:
HBR Everyday Emotional Intelligence

HBR Guide to Emotional Intelligence

HBR’s 10 Must Reads on Emotional Intelligence
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